Economic
Development
‘ Mobile Chamber

1TTH ANNUAL

| STATE OF
il THE ECONOMY

! .! .:' ‘i?
A A o PRESENTING SPONSOR h(]rg rovee



WELCOME
Bradley Byrne, President & CEO, Mobile Chamber

INTRODUCTION
Roy Duncan, P.E. Vice President for Gulf Coast and
Western Operations, Hargrove Engineers & Constructors

KEYNOTE PRESENTATION
Tom Wickham, Vice President & Managing Director of
Government Affairs, U.S. Chamber of Commerce

KEYNOTE SPEAKER:

TOM WICKHAM

Vice President & Managing
Director of Government Affairs,
U.S. Chamber of Commerce

MOBILE AREA ECONOMIC OVERVIEW
David Rodgers, CEcD, Vice President of Economic
Development, Mobile Chamber

PRESENTATION OF AWARDS
Jim Forsythe, Business Development, Columbia
Southern University

CLOSING
Patrick Murphy, Chairman, Mobile Chamber & Vice President of
Economic Development, Alabama Power

Tom Wickham is Vice President and Managing Director of
Government Affairs at the U.S. Chamber of Commerce, leading
the Chamber's legislative advocacy and policy initiatives.

He previously served 25 years on Capitol Hill, including as
Parliamentarian of the U.S. House of Representatives, advising
congressional leadership on legislative strategy and procedure.



2026 MOBILE AREA
ECONOMIC OUTLOOK
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Survey sent to Mobile Chamber members.




LOCAL VS. NATIONAL

Current Business Climate

[ Mobile

[l United States
Very Good

4L8%
Good 50%

Neutral

Poor

Very Poor
0 10% 20% 30% 40% 50% 50%
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LOCAL VS. NATIONAL
BIGGEST BARRIERS TO DOING BUSINESS

IN MOBILE

Lack of Skilled Workforce: 53%

. Regulatory & Compliance
Requirements: 14%

High Local Taxes & Fees: 11%

. Inadequate Infrastructure (e.g.,
Transportation, Utilities): 11%

Limited Access to Capital
& Financing: 6%

Competition from other local
businesses: 5%

IN THE UNITED STATES

Economic Instability or Uncertainty: 32%

Labor Market Challenges (e.g., Skill
Shortages, Wage Inflation): 29%

National Regulatory & Compliance
Requirements: 17%

High National Taxes & Tariffs: 12%

Supply Chain Disruptions or Costs: 9%

Access to National & International
Markets: 1%

BIGGEST
RISK TO
BUSINESS
IN MOBILE

Workforce Shortages/Wage Inflation
Decline In Consumer Demand
Tariffs/Trade Restrictions
Regulation/Compliance Costs

Rising Costs Of Capital/Interest Rates
Energy/Utility Costs

27%
24%

L%
1 1 1 1 1 J
0% 5% 10% 15% 20% 25% 30%




PERCEPTION OF HOUSING PERCEPTION OF CHILDCARE

IN MOBILE Do you or your employees have trouble finding childcare?

Very Little 80/ Very Affordable and
Availability © Lots of Availability

9%

too Expensive

28%

Yes

30%

No, but it is
too Expensive

o
h)
()
36% =
Somewhat
Affordable
9 but Limited

370/ Availability
o

Adequate,
but Prices
are Rising

L2%

PERCEPTION OF
TRANSPORTATION

s ey gy

0% Excellent

I 42 Good
L 24% Fair
N 26% Poor
14% Very Poor

L 32% No Opinion

o 5 10 15 20 25 30 35
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EMPLOYEES HIRED IN 2025

1-10
63%

of respondents
hired a new
employee in 2025.

26-50
1125 10% 51-100 101-500
6%

None

500+

8 o O/ of respondents hired three-quarters

of their employees locally.



2025

BUSINESS PERFORMANCE

. Significant Increase Increase No Change Decrease . Significant Decrease

17% L8% 15% 15% 5%
- -
17% L5% 19% 17% 2%

Profits

17% 38% 36% 9%
Hiring

20% 36% 33% 8% 3%
Capital I
Expenditures
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2026

BUSINESS EXPECTATIONS

. Significant Increase Increase No Change Decrease . Significant Decrease

26% 57% 12% 4% 1%
-y h
23% 53% 19% 5%
12% 54% 34%
Hiring -
15% LL% 32% 5% 4%

Capital
Expenditures
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2026
TOP INVESTMENT TOP EXPECTED
AREAS INVESTMENT AREAS

00 o

@ et
Talent

Technology & Attraction &
o Innovation iy, Training
B 9
Facilities & 0 Technology &
Infrastructure W Innovation

Talent
Attraction &
Training




INVESTING IN NEW TECHNOLOGIES

Artificial Intelligence &
Machine Learning

I -

Cybersecurity Improvements 50%
Cloud Computing | Data Analytics L6%
Renewable Energy & 14%
Sustainability Solutions ° *Respondents could select multiple options.

HOW HAS CUSTOMER DEMAND FOR YOUR PRODUCT CHANGED?

L 13%

Significant Increase Slight Increase No Change Slight Decrease Significant Decrease




TOP 3 ECONOMIC PRIORITIES FOR 2026

*Respondents were only allowed one choice.
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Attracting New Improving Enhancing Education

Industries & Public & Workforce
Investments Infrastructure Development

TOP INDUSTRIES FOR RECRUITMENT FOR 2026
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IMPACTS OF

o \ NEW TARIFF
snghﬁy\- POLICIES
Positively
AN 4%
Negatively

I

Very Negatively

CONFIDENCE INDEX OVER THE NEXT 12 MONTHS

5 S
74% 62%
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THANK YOU TO OUR SPONSORS

hargrove?

MARKETING SPONSOR VIDEO PRODUCTION SPONSOR

HUMMINGBIRD £ SecondStory =

MARKETING+ADVERTISING+BRANDING+WEB

AWARD SPONSOR BREAKFAST SPONSOR
COLUMBIA outokumou
SOUTHERN U

UNIVER SITY

SUPPORTING SPONSORS

AIRBUS ArcelorMittal

opera  spire ()

CONNECT



